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Spring-Summer Collection 2015
The spirit of the Ballin woman is channelled into an urban-inspired collection where the typical elegance and femininity of the brand is translated into sporty chic creations.
The Spring-Summer 2015 season marks a further evolution of the Ballin style which, exploring new aesthetic codes, breaks a number of traditional fashion rules, giving rise to innovative themes and eye-catching combinations that express the brand’s resolute and cosmopolitan character.

First and foremost the colours, whose dynamic energy invigorates soft nappa in brilliant tones to produce a series of mules, sandals, ballet flats and 3-5 cm heel pumps, embellished with ingot-shaped metal appliqué that give even the most classic models a gritty and modern feel.
The sandals are an explosion of high-energy colours, a nod to the world of sport in true Ballin style. Contrasting maxi buckles stand out on fuchsia/red, turquoise/cornflower blue and turquoise/yellow suede straps exalted by a black trim and paired with solid, flatform or stiletto heels. The combinations of colours and materials are even more marked in the versions with leather straps alternated with stone, pink, light blue or navy elaphe, which interplay with the light-hearted colour contrast of the buckles. There are also multicolour pastel versions of the same models. The minimalist yet extremely refined sandals also catch the eye, and are distinctive for their shaped bands, in total black rubber, closed by a sensual ankle strap that elegantly embraces the instep. Enhanced by a thin coloured band, the athletic chic sandals come in a seductive version with stiletto heel or in the more metropolitan flatform, in line with the most recent trends.

Ballin updates its metallic range with craquelé-effect aging processes that give the leather unexpected platinum, silver and bronze hues, creating a strong contrast with the solid structures of the contoured platforms, wedges and flat sandals in brown wood. 

Turning its thoughts to Expo 2015, Ballin explores a range of natural materials for a line with a country holiday allure that combines feminine floral prints on raffia with chunky 70’s-style clogs and wedges.

“Eva”, with its distinctive triangular heel, continues to seduce even in its summer guise with sensual pumps, sandals with cross straps in leather or in the variant in pink or pale pink elaphe, embellished with precious fan-shaped rhinestone that illuminate the foot in both the 10 cm or flat heel versions. The range is completed with mules, peep-toe low boots and sandals with ankle strap strictly in coloured python.
For the rock-inspired and mischievous “piercing” range, distinctive for its metal applications, black denim is the key combination for the new season, featuring on provocative sandals and 12-cm heel peep-toe low boots or on the grittier flat models, such as the ever-present slippers with white rubber sole. 

The must-haves also include the explosive gladiator boots, distinctive for their enveloping denims straps that reveal the leg in highly seductive game of now you see it, now you don’t. For an audacious yet feminine look, Ballin unveils black or coloured jewel appliqué on the caged black or white leather straps of the metropolitan sandals, which come with broad, solid heels of different heights.
The collection is completed by the new Ballin designer bags range consisting of elegant clutch bags, bucket bags, shoppers and rucksacks which, thanks to their functional straps, become everyday items produced in the principal themes, materials and colours of the main collection for a perfect Ballin-style total look.

***

The Ballin shoe factory, founded in 1945 thanks to the passion and initiative of the brothers Guido and Giorgio Ballin, is headquartered in Fiesso D’Artico on the Riviera del Brenta, a land with a long tradition in quality shoemaking. In just under 70 years of business, the company has established the perfect blend of tradition and innovation, developing the ability to anticipate change and understand the needs of the market. Professionalism, passion and a strong heritage are the values that distinguish the Ballin brand. Today the brand is present in 35 countries that recognise the typical qualities of Italian manufacturing in its products.
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