


SS19 NEW YOR K

15th -  17th September  2018 ,  9am -  6pm

Capsu le ,  Booth No.  T BA / 
Cabana Booth No.  T BC ( LEL LOUE on ly)

P ier  94 ,  711 12th Ave ,  10019 New York

RT W/L inger ie/Sw im:
A l ice  Lee 
LÖV
LEL LOUE

Accessor ies:
Cafuné
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SS19 PA R IS FASHION W EEK

27th September  -  4th October  2018 ,  10am -  7pm

1st  F loor,  108 rue Vie i l le  du Temple  75003 Par is 

RT W
A l ice  Lee
Ergon Mykonos
HER IDA DEGATO
House of  Hâshé
K at ie  A nn McGu igan
LÖV
Moi Mu lt iple

Foot wear  & Accessor ies
A r ran Frances
BA R Jewel ler y

Cafuné
H AV VA

K at r ine  Hanna
Rebecca  Björnsdot ter

ROSSEA
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Movers  and Cashmere
Oshad i
Pegg y Har t anto
Rober t a  E iner
Toton
Wen Pan
Zar v ich



SS19 IN LONDON

By request ,  10am -  6pm

Stud io 4 ,  Un it  1B Stean St reet  Stud ios , 
Ent rance on Stean St reet

London E8 4EH
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A LICE L EE
@al icelee1 
Aesthet ic
Focused on t he craf t  of  k n it t i ng ,  A l ice  Lee ce lebrates  exper imenta l 
su r face  text u res ,  cout u re - l i ke  i nt r icate  const r uct ions  i nter woven 
w it h leat her  and v int age need lepoint  t apest r ies ,  and except iona l 
scu lpt u ra l  body con k n it wea r

They say. . .
“[ With  kn i twea r]  we  can  make  our  own fabr i c  f r om a  c one  o f  ya r n  and  be 
abl e  t o  kn i t  i t  in  t o  any  shape  and  fo rm we  want .  I t ’s  v e r y  3D,  f r om the 
s t i t ch e s  t o  th e  end  shape  o f  th e  ga rment .  We l ike  t o  make  someth ing  t r u l y 
your  own and  w i th  kn i twea r  you  can  do  tha t ”

Bio
• 	 Est abl i shed by A l ice  Sm it h and Lee Fa rmer
• 	 A l ice  st ud ied BA Text i les  at  Chelsea  A r t  School  and M A Fash ion 

at  Cent ra l  Sa int  Mar t i ns 
• 	 Col l aborated w it h Gi les  and Hardy A m ies  cout u re
• 	 Chosen as  pa r t  of  Se l f r idges  Br ight  Young T h ings
• 	 Prev ious ly  showed w it h Fash ion Scout  and NEWGEN

Must K now
Wit h upcyc l i ng ,  sust a i nable  manufact u r i ng and a  touched by human 
hands approach ,  A l ice  Lee e levates  t he  et h ica l

Stock ists
Savant ,  3N Y

Press High l ights
T he Da i ly  Te leg raph ,  Vog ue .co.uk ,  At l as ,  Teet h ,  Schön!

PARIS 



A R R A N FR A NCES
@arranf rances
Aesthet ic
Resist ant  to  t rans ient  t rends ,  A r ran Frances  makes  bags  t hat  a re  a 
t imeless ,  f unct iona l .  Tak ing i nspi rat ion f rom mater i a l s ,  st r uct u res , 
and people ,  t r ue  a r t i sans  f rom d iverse  geog raph ies ,  i nc lud ing 
second-generat ion leat her  connoisseu rs  f rom cent ra l  It a ly,  A r ran 
Frances’  m in ima l  bags  deser ve to  s it  next  to  product  des ign heroes

She says. . .
“ ‘ My ma in  in f l u enc e s  a r e  mat e r ia l s  and  manu fa c tur ing  method s .  I  l o v e 
ex pe r iment ing  w i th  mat e r ia l s .  I  don’t  c ome  up  w i th  a  d es i gn  and  th en  fo r c e 
th e  mat e r ia l s  t o  adapt  t o  i t  -  I  d e s i gn  a r ound  th e  mat e r ia l s”

Bio
• 	 Dubl i n  born ,  London-based 
• 	 A r ran Frances  Evans g rew up a lways  fasc inated by mater i a l s , 

how t h ings  work and how t hey a re  put  toget her
• 	 St ud ied A r t  foundat ion cou rse  i n  Pa rsons Pa r is ,  pa r t  of  T he New 

School  and product  des ign at  K ingston Un ivers it y
• 	 Worked as  a  product  des igner  for  bot h i ndependent  and 

i nternat iona l ly  acc l a imed des ign st ud ios  such as  Ba rber  & 
Osgerby

Must K now
Com ing f rom a  product  des ign backg round ,  A r ran re imag ines 
t rad it iona l  const r uct ion met hods and mater i a l  poss ibi l i t ies 

Stock ists
50m London

Press High l ights
Vog ue ,  EL LE ,  Vog ue Uk ra ine ,  Vog ue Germany,  Soph ie  van 
Dan ie l s ,  Ate l ie r  Doré

PARIS 



BA R JEW EL L ERY
@bar jewel ler y
Aesthet ic
M in ima l ,  w it h  a  qu iet  conf idence ,  t he  Ba r  Jewel ler y  aest het ic  i s 
i n formed by e legance and s impl ic it y,  su r pass i ng t he t rans ience of 
t rends ,  i n  t he  hope t hat  t he  pieces  w i l l  be  worn for  yea rs  to  come

They say. . .
“Bes id es  h e r  magne t i c  m in imal i sm,  f ounde r  Soph i e  McKay  i s  b e so t t ed  w i th 
ensur ing  h e r  b rand  ope ra t e s  sus ta inabl y :  s i l v e r  i s  r e c y c l ed ,  f in i sh ing  ch emi ca l s 
a r e  r e pl a c ed  w i th  na tura l  a l t e r na t i v e s ,  and  e v e r y  p i e c e  i s  made  in  L ondon 
t o  r educ e  i t s  ca rbon  fo o t pr in t .  Doubly  a ppea l ing ,  th en .”  -  Ol iv ia  S inger , 
Vog ue

Bio
• 	 Hav ing spent  10 yea rs  work ing i n  fash ion i ndust r y  as  a 

womenswear  des ign consu lt ant ,  des igner  Soph ie  l aunched her 
jewel ler y  l abe l  i n  2016

• 	 Pr ior  to  l aunch ,  Un ivers it y  of  Wesm inster  g raduate  Soph ie 
worked i n  des ign houses  Tom Ford ,  Versace  and Burber r y

Must K now
Fusing aest het ics  and et h ics ,  t he  col lec t ions  a re  des i rable  yet 
wea rable  (not  t h rowaway fast  fash ion)  and a re  made i n  London 
us ing recyc led s i lver

Stock ists
Lu isa  V ia  Roma ,  Aere ,  St ud io B

Press High l ights
Vog ue ,  A nOt her ,  Har per ’s  Bazaa r

Worn By
Emma Watson ,  A lexa  Chung ,  Jess ie  Ware ,  Naom ie Har r is

PARIS 



CA FUNÉ
@cafune.of f ic ia l 
Aesthet ic
Modern accessor ies  w it h a  st rong at tent ion to  const r uct ion 
and det a i l s ,  Cafuné uses  t he  f i nest  It a l i an leat hers  to  create  it s 
geomet r ic  bags  i n  a  sumpt uous ,  h igh ly  Inst ag ram-able  colou r 
pa let te

They say. . .
“Ca funé  i s  a  Braz i l ian  Por tuguese  word  –  i t  means  pl ay ing  w i th  your  l o v e r ’s 
ha i r.  I t ’s  a  s p e c ia l  word  be cause  i t  c o v e r s  th e  emot i ona l  and  ta c t i l e  f e e l ing 
tha t  we  want  t o  c r ea t e  w i th  our  pr oduc t s”

Bio
• 	 Founded 2015 by l i fe long f r iend Queen ie  Fan and Day Lau
• 	 Queen ie  completed her  st ud ies  i n  t he  USA ,  before  work ing as  an 

accessor ies  des igner  for  brands i nc lud ing 3 .1  Ph i l l ip  L im,  Coach 
and R ag & Bone

• 	 Day st ud ied i n  UK and worked as  a  spec ia l i st  commun icat ions 
consu lt ant 

• 	 T he duo l aunched Cafuné as  a  g loba l  brand based i n  Hong Kong

Must K now
Approach ing des ign as  a  gent le ,  i nt imate  af fa i r ,  Cafuné w ishes  to 
recons ider  t he  not ion of  luxu r y  and def i ne  it  i n  terms of  emot ion 
and at t achment  bet ween wea rer  and product

Stock ists
Ga ler ies  Lafayet te ,  Shopbop,  Lu isav ia roma ,  Ha lsbrook ,  T he Celec t , 
Open ing Ceremony Japan ,  Tomor rowland ,  F l aner ie

Press High l ights
T he Da i ly  Te leg raph ,  Ji ng Da i ly,  Les  Assor t ies ,  Sout h Ch ina 
Morn ing Post ,  W W D, Vog ue

PARIS 
& NYC



ERGON M Y KONOS
@ergon.mykonos 
Aesthet ic
Draw ing on Grec ian pop iconog raphy and hand-craf ted techn iques , 
Ergon Mykonos br i ngs  t he  Greek Spi r it  i nto ever y  day  l i fe  w it h 
un ique pr i nted resor t wea r ,  c lot h ing and foot wea r ,  a l l  made loca l ly 
by  hand

She says. . .
“ The  l o v e  f o r  a r t  and  th e  l o v e  o f  fa sh ion  a s  a r t  o f  Mar i e t ta  Kar pa th iou  i s 
f i l l ed  w i th  th e  e ss en c e  o f  Gr e e c e  and  c ont empora r y  d es i gn  and  i s  embod i ed 
in  th e  Er gon  Mykonos  c o l l e c t i ons .  Eve r y  s ingl e  d e s i gn  o r  i t em inv i t e s  you 
t o  t ra v e l  in  t ime  and  th e  cu l tu r e  o f  Gr e e c e  and  s tand s  a s  a  p i e c e  o f  a r t  on 
i t s  own .  What  makes  th e  b rand  un ique  i s  th e  use  o f  exc lu s i v e ,  handmade 
t ex t i l e s ,  tha t  f o l l ow  th e  Gr e ek t e chn ique  o f  th e  l o om tha t  ha s  sur v i v ed 
th r ough  th e  c en tur i e s”

Bio
• 	 Creat ive  Di rec tor  & Founder ,  Mar iet t a  st ud ied at  t he  Academy 

of  Fine A r ts  i n  Rome
•	 Combin ing a rch itec t u ra l  and a r t i st ic  i n f luences ,  she reconc i led 

her  exper iences  and pass ions  i nto a  brand t hat  ca r r ies  t he 
t imeless  i nvent iveness  of  Greece

Must K now
T he c lot h ing ,  espad r i l les ,  s l ides  and sneakers  a re  a l l  made by hand 
i n  Mykonos ,  ensu r ing a  un ique and persona l  product

Stock ists
Ergon Mykonos f l agsh ip,  Spe i ra ,  Mouses ,  One & On ly  Resor t s , 
Nass  Bout ique ,  Benak i  Museum

Press High l ights
Mar ie  C la i re ,  E l le ,  Blue Magaz ine ,  Greece Is . . . ,  Figa ro Magaz ine 

PARIS 



H AV VA
@hav va _mustafa
Aesthet ic
A young and rebe l l ious  aest het ic  w it h an emphas is  on creat i ng 
col lec t ions  t hat  encapsu late  a  too cool  for  school  at t it ude

She says. . .
“Neve r  l e t  y our  sho es  b e  an  a f t e r thought ,  th e y  shoul d  make  a s  much  impa c t 
a s  e v e r y  o th e r  i t em ” 

Bio
• 	 Born i nto a  fam i ly  of  t h i rd  generat ion foot wea r  a r t i sans  and 

des igners ,  Hav va’s  pass ion for  foot wea r  was  st i r red f rom an 
ea r ly  age

• 	 Hav va st ud ied at  Cordwa iners  and has  extens ive  exper ience i n 
des ign and manufact u r i ng

• 	 Hav va’s  k nowledge has  secu red her  a  lec t u r i ng pos it ion at 
Cent ra l  Sa int  Mar t i ns  + London Col lege  of  Fash ion ,  where  she 
teaches  and i nspi res  t he  des igners  of  t he  fut u re

Must K now
T hese shoes  a re  for  mak ing a  st atement

Stock ists
Lu isa  V ia  Roma ,  K aDeWe,  Har vey Nichols  Ist anbu l ,  Brandroom, 
Splash ,  Icon ,  Young Br it i sh  Des igners

Press High l ights
Vog ue ,  Vog ue It a l i a ,  Har pers  Bazaa r ,  Graz ia ,  E l le  UK , T he Blonde 
Sa l ad ,  T he Times ,  Hy peBae ,  T he Te leg raph ,  Hunger ,  Wonder l and

Worn By
Lady Gaga ,  Nicole  Scherz inger ,  Doina ,  T he Nat ive  Fox ,  Jou rdan 
Dunn ,  Neg in M i rsa leh i ,  Ma is ie  Wi l l i ams ,  L it t le  M ix

PARIS 



HER IDA DEGATO
@her idadegato
Aesthet ic
HER I DA DEGATO ce lebrates  cu lt u re ,  d raw ing on references  f rom 
a r t ,  music  and icons l i ke  Winona Ryder ,  Björk ,  Tor i  A mos ,  Enya , 
T he Sm it hs ,  Joy  Div is ion ,  Sa rah Lucas ,  Tracey Em in ,  Luc iano Fabro 
and Jann is  Kounel l i s .  T he resu lt i ng c lot h ing uses  t rad it iona l  c raf t s 
f rom Spa in ,  rea l i sed by exper t s  i n  l ace ,  k n it wea r  and wool

She says. . .
“For  HER IDADEGATO fa sh ion  i s  e v e r y th ing  but  no th ing.  I t ’s  a  ha rd 
work ing  ma ch ine  tha t  can  change  th e  wor l d ,  th e  so c i e t y  and  c r ea t e  a  new way 
o f  c ombus t i on ”

Bio
• 	 Mar ía  g rew up i n  Madr id  su r rounded by penc i l s  and papers 

w it h in a  fam i ly  re l ated to  t he a r t  wor ld
• 	 Mar ía  st ud ied fash ion at  IED and worked at  Agat ha Ru i z  de l a 

Prada pr ior  to  t he brand’s  l aunch i n  2013

Must K now 
HER I DA DEGATO avoids  produc ing new mater i a l s ,  work ing w it h 
deadstock ,  h igh qua l it y  faux leat her  and sust a i nable  fabr ics  w it h or -
gan ic  non-GMO cot ton made i n  Spa in

Stock ists
Las Cr uxes ,  T he Feat hered ,  H.Lorenzo,  Cas im i r  Pu lask iday

Press High l ights
Novembre ,  Oyster ,  Van it y  Teen ,  S icky,  Recens  Paper

Worn By
Solange i n  her  music  v ideo for  ‘Cranes  i n  t he  Sky ’

PARIS 



HOUSE OF H ÂSHÉ
@house_of _hashe 
Aesthet ic
Boxy,  st r uct u red bags  and sha r p,  sequ inned sepa rates  under l i ne 
t h is  l i ne ’s  ch ic  and cons idered at t it ude .  As a  U.A .E -ra ised-Pers i an , 
c reat ive  d i rec tor  Ava Hashem i’s  i nspi rat ions  d raw on M idd le 
Eastern cu lt u re ,  a rch itec t u re  & a r t

She says. . .
“ El e ganc e  i s  th e  s ingl e  mos t  s t y l i sh  and  a f f o rdabl e  i t em found  in  a  woman’s 
c l ose t ;  i t  f i t s  a l l  shapes  and  nev e r  g e t s  outda t ed”

Bio
• 	 Launched i n  2012 i n  USA sponsored by Moët  & Chandon
•	 Named 1 of  t he  Top 6 brands shaping t he reg ion’s  fash ion scene 

by Har per ’s  Bazaa r  A rabia ,  wh i le  A h lan named Ava one of  t he 
10 0 soc ia l  i n f luencers  i n  t he  reg ion

• 	 Launched t he Boxbag i n  col l aborat ion w it h Graz ia  M idd le  East 
• 	 1  of  5  f i na l i st s  i n  Saks’  Upcom ing Fash ion Brands compet it ion

Must K now
As an a r t  c r it ic  and col lec tor ,  Ava i s  i nspi red by a  contempora r y 
a r t i st ’s  ph i losophy,  imbu ing her  des igns  w it h creat ive  stor y te l l i ng

Press High l ights
Har per ’s  Bazaa r ,  Em i rates  Woman ,  Bu ro247,  Graz ia  M idd le  East

Stock ists
Saks  Fi f t h  Avenue Duba i ,  Bout ique 1,  M i l k  Concept  Store ,  Ch ic  On 
Edge ,  Seezona ,  Coter ique ,  My Souk i n  T he C it y,  Secret  Locat ion

Worn By
Jacque l i ne  Fernandez ,  Za ra  Mar t i n ,  Le i l a  Hatam i ,  Rosem in Menj i , 
Man Repel ler ,  K at  Lebrasse ,  Fat ma Husam,  A l ison Tay

PARIS 



K at ie  A nn McGuigan
@kat ieannmcguigan 
Aesthet ic
Mesmer is i ng g raph ic  pr i nts ,  cont rast i ng fabr ics  and ba l looned 
s i l houet tes  a re  a  s i gnat u r re  for  t h is  emerg ing London des igner

They say. . .
“Graph i c  pr in t s  a r e  b e c oming  a  s i gna tur e  f o r  th e  d e s i gne r,  whose  fu s i on  o f 
a  ‘70s  pa l e t t e  and  g e omet r i c  shapes  f e l t  a t  onc e  r e t r o  and  cont empora r y”  - 
LOV E

Bio
• 	 Un ivers it y  of  West m inster  g raduate
• 	 Ga ined exper ience at  Marc  Jacobs and A lexander  McQueen 

before  l aunch ing her  eponymous l abe l
• 	 Winner  of  t he  Fash ion Scout  Mer it  Pr i ze  Aut umn/Winter  2017
• 	 Showcased w it h Fash ion Scout  for  Spr ing/Summer 2018
• 	 Show ing her  SS19 col lec t ion at  her  f i r st  i ndependent  on 

schedu le  presentat ion on Fr iday  14t h September ,  8 .30pm w it h a 
per formance

Must K now
T h is  i s  a  Br it i sh  brand t h rough and t h rough ,  made i n  London us ing 
Br it i sh  ya rns  and leat her

Press High l ights
Vog ue ,  Dazed ,  LOV E , Doux ,  Wave ,  Schön! ,  M i l k ,  Hunger ,  EL LE 
Croat i a ,  Bu l le t t ,  Vog ue It a l i a ,  Phoen i x ,  Glamcu lt

Worn By
Tig g i  Hawke ,  M.O,  Hoeper  Tw ins

PARIS 



K ATR INE H A N NA
@katr inehanna
Aesthet ic
T hrough explorat ion of  t he  fantast ica l ,  K at r i ne ’s  des igns  have t he 
t ransformat ive  power  to  escape t he mundane .  Juxtapos it ion of  t he 
su r rea l  w it h  t he rea l  i s  t he  bas is  of  her  i nspi rat ion .  T he shoes  a re 
a  fantast ica l  a l legor y  expressed t h rough t he creat ion of  un ique 
text u res  and exper imenta l  mater i a l  combinat ions

She says. . .
“ Trans fo rm ing  women  in to  an  a l l e go r y  o f  fanta s t i ca l  na tur e ”

Bio
• 	 A lumna of  Cordwa iners:  London Col lege  of  Fash ion and Cent ra l 

Sa int  Mar t i ns .  -  Fol low ing mentorsh ips  w it h A lexander  Wang 
and Ruper t  Sanderson 

• 	 Born i n  Aust ra l i a  to  an Aust ra l i an mot her  and Lebanese  fat her , 
K at r i ne  was  ra ised i n  Duba i ,  where  t he brand is  now based

• 	 T he brand l aunched i n  2017
• 	 K at r i ne  Hanna shoes  a re  handcraf ted i n  It a ly  by  loca l  a r t i sans

Must K now
T he un ique Banks ia  Hee l  t hat  i s  handpicked f rom t he w i ld  bush of 
Aust ra l i a  and nat ive  to  t he l and

Stock ists
Leve l  Shoe Dist r ic t ,  Bout ique Hub,  Plum Bei r ut

Press High l ights
Jdeed

PARIS 



LÖV
@lov thelabel
Aesthet ic
Made by women ,  for  women ,  body pos it iv it y  i s  at  t he  cent re  of  t h is 
sust a i nable ,  Eu ropean l i nger ie  l i ne .  LÖV’s  m iss ion i s  to  be t he 
answer  to  woman’s  demand for  comfor t ;  l i nger ie  t hat  re i nforces  t he 
l i fe  she aspi res  to  have .  Each piece  i s  des igned to make women fee l 
empowered and suppor ted

She says. . .
“ We be l i e v e  tha t  th e r e  i s  no th ing  mor e  a t t ra c t i v e  than  your  c on f id enc e . 
#LÖV YOU R SEL F’

Bio
• 	 Aust r i an des igner  Ma ike i s  now based i n  Spa in
• 	 She st a r ted t he l i ne  af ter  hav ing worked as  a  model  for  over 

15 yea rs;  t i red of  unach ievable  st anda rds  of  representat ion 
presented to  women i n  fash ion and med ia  she created LÖV

•	 Löv means leaf  i n  Swed ish ,  referenc ing t he i r  i nspi r i ng t a lent  for 
smar t ,  s imple  des ign wh i l st  a l so h int i ng at  t he  f i r st  under wea r 
i n  h istor y  -  t he  leaf  t hat  covered Adam and Eve 

Must K now
Fabr ics  a re  a l l  cer t i f ied accord ing to  t he Globa l  Organ ic  Text i le 
St anda rd and produced accord ing to  t he h ighest  soc ia l  and 
ecolog ica l  st anda rds  ava i l able  to  LÖV

Stock ists
Showroom.de ,  Smar t  Luxu r y

Worn By
Olya Cass ,  Chacha Huang ,  T han i  Mara ,  A ina Caraf í ,  Mon ica 
Mussungo,  Les ley  Grant ,  K ar ina  Kolokolchykova ,  Ya r i k  Umanets

NYC &
PARIS 



MOI MULTIPL E
@moi _mult iple
Aesthet ic
A ref lec t ion of  changes  i n  contempora r y  soc iet y,  Moi  Mu lt iple 
creates  concept ua l  col lec t ions  t hat  ref lec t  t he  t rans itor y  ident it y  of 
‘woman’.  It a l i an sa r tor i a l  t rad it ions  a re  combined w it h t he Asian 
prac t ice  of  2D des ign ing and body form d raping w it h a  s i gnat u re 
use  of  organza i n  a  new,  modern way to  create  a  st y le  t hat  i s 
fer vent  i n  colou r ,  geomet r ic  i n  it s  l i nes ,  w it h  a l lu r i ng det a i l s

She says. . .
“ The  d i cho tomy  be twe en  mov ement  and  f ix i t y ,  th e  r e l a i t onsh i p  b e twe en 
w i t t in e ss  and  co l our  and  a  s tudy  o f  unex pe c t ed  d e ta i l s  a r e  th e  c o r ne r s t yones 
o f  s t y l e”  -  Vogue  I ta l ia

Bio
• 	 Des igner  A nna Francesca  Ceccon was  prev ious ly  ch ief  des igner 

for  La Per l a
• 	 Rece ived pra ise  f rom A nna Wintou r  fol low ing t he brand’s  w in at 

W ho Is  On Next  2010
• 	 Se lec ted as  one of  t he  most  representat ive  It a l i an brands for 

t he  exh ibit ion ‘ I l  Nuovo Vocabola r io  Del l a  Moda It a l i ana’  by 
Tr ienna le  M i l ano

• 	 Shows on t he cat wa l k  at  A lt aRoma

Must K now
Organza i s  Moi  Mu lt iple ’s  spec ia l i t y

Stock ists
Jazz  Lee ,  Ga l ler y  Gazet te

Press High l ights
Vog ue USA ,  Vog ue It a l i a ,  EL LE ,  Mar ie  C la i re ,  F l a i r ,  Graz ia

PARIS 



MOV ERS A ND CASHMER E
@moversandcashmere
Aesthet ic
Vis iona r y  cashmere appa re l  for  a  modern l iv i ng ,  Movers  & 
Cashmere use  t he  f i nest  A A g rade 10 0% cashmere to  le t  you move , 
f ree ly  and beaut i f u l ly.  T h is  season less  brand makes  st atements  not 
i n  f leet i ng t rends or  moods ,  but  rat her  t h rough subt le t y,  qua l it y 
and at tent ion to  det a i l

They say. . .
“ I  wea r  ca shmer e  a l l  w int e r  but  I  c oul dn’t  f ind  p i e c e s  tha t  we r e  good  qua l i t y 
y e t  no t  so  t rad i t i ona l  in  t e rms  o f  s t y l e .  I  f e l t  th e r e  wa s  s pa c e  f o r  a  b rand 
tha t  t o ok a  d i f f e r en t  a ppr oa ch ,  tha t  r e in t e r pr e t ed  [ca shmer e]  t o  me e t  our 
mode r n - day  l i f e s t y l e .”

Bio
• 	 Les l ie  Tsang ,  born i n  Hong Kong and ra ised i n  Vancouver , 

l aunched t he brand i n  2016
• 	 St a r ted her  ca reer  enter t a i nment  manag ing h igh-prof i le  st a rs 

i nc lud ing ac t ress  Shu Qi
• 	 Launched a  col l aborat ion w it h Char ie  May i n  2017

Must K now 
We on ly  use  h ighest  qua l it y  A A g rade cashmere ,  t he  longest ,  f i nest 
and t h inest  f ibres  f rom t he neck and underbe l ly  of  t he  goat .  

Stock ists
A lex Eag le ,  T hreads  St y l i ng ,  Ve in ,  T he Upper  House

Press High l ights
Wal lpaper *,  Sout h Ch ina Morn ing Post ,  Hong Kong Tat ler ,  E l le 
Hong Kong ,  Har per ’s  Bazaa r  Hong Kong ,  Cosmopol it an

Worn By
Char l ie  May,  Pa rk N Cube ,  Be igerenegade

PARIS 



OSH A DI
@oshad i _colect ion
Aesthet ic
Oshad i ,  mean ing ‘essence of  nat u re ’  i n  Sansk r it ,  embod ies  a  sense 
of  ease ,  f unct iona l it y  and s impl ic it y  us i ng age old  Ind ian craf t 
techn iques  and sust a i nable  mater i a l s  and processes

He says. . .
“ I  want  t o  bu i l d  a  fa sh ion  house  tha t  i s  about  sus ta inab i l i t y ,  a s  much  a s  i t 
i s  about  s t y l e ”

Bio
• 	 Brought  up i n  a  fam i ly  who have been work ing on text i le 

sou rc ing and product ion for  over  60 yea rs
• 	 Nishant h Chopra  i s  an Ind ian ent repreneu r  who g rew up i n 

Erode ,  a  sma l l  c it y  on t he outsk i r t s  of  Coimbatore ,  i n  t he  hea r t 
of  Ind ia’s  tex t i le  manufact u r i ng i ndust r y

• 	 H is  g randfat her  and h is  fat her  bot h worked i n  text i les ,  f i r st 
produc ing et hn ic  wea r  and event ua l ly,  tex t i les  for  a  g loba l 
aud ience

• 	 Chopra  h imse l f  st ud ied i n  t he  UK , g raduat i ng w it h a  BA in 
Bus iness  f rom Lancaster  Un ivers it y

• 	 Launched Oshad i  i n  March 2016 

Must K now
A l l  c lot hes  a re  made w it h nat u ra l  dyes ,  us i ng veget a r i an s i l k  and 
hand woven

Stock ists
T he Acey,  40 0 Marshma l lows

Press High l ights
Vog ue It a l i a ,  Forbes ,  Pl at form magaz ine

PARIS 



PA NACHE CH ASUN YOUNG
@panache_chasunyoung
Aesthet ic
Find ing beaut y  i n  t he  dua l it y  of  t rans lucent  and opaque jewels , 
unusua l  st r uct u res ,  and exqu is ite  det a i l s  such as  eng rav ing , 
des igner  Sun Young Cha enjoys  us i ng big  cora l s ,  t u rk ish stones  and 
ot her  opaque jewels  to  h igh l i ght  t he  boldness  of  her  jewel ler y

She says. . .
“ ‘ Pana che’  means  an  ‘ o r namenta l  plumage  on  a  he lme t ’ .  The  c o l d ,  durabl e 
me ta l  o f  a  h e lme t  and  th e  d e c o ra t i v e  f ea th e r  on  t op  a c c en tua t e s  i t s  so f t n e ss 
and  b r ings  out  a  r omant i c  mood .  Jewe l l e r y  a l so  c ons i s t s  o f  c o l d ,  r i g id  meta l 
wh i l e  th e  end  o f  i t  th e  j ewe l l e r y  a c c en tua t e s  f em in ine  qua l i t i e s  su ch  a s 
s ens ib i l i t y ,  d e l i ca t en ess  and  beaut y”

Bio
• 	 Launched i n  20 08 by des igner  Sun Young Cha ,  based i n  Sout h 

Korea
• 	 W h i le  at tend ing Cent ra l  Sa int  Mar t i ns ,  Cha’s  work was  se lec ted 

as  a  w inner  of  t he  Br it i sh  A r t  Meda l  Soc iet y  and has  been 
housed at  T he Br it i sh  Museum

•	 In 2014 col l aborated on T he Nutcracker  w it h Korean Nat iona l 
Ba l le t  at  10 Corso Como Seou l

Stock ists
Barneys  New York ,  Har vey Nichols ,  Sh insegae ,  Hy unda i ,  Tr yano 
A D, Ga l ler i a  Seou l

Press High l ights
Vog ue ,  W,  Har pers  Bazza r ,  Wa l lpaper ,  Dazed ,  E l le ,  InSt y le

Worn By
M iranda Ker r ,  Jun Ji -Hy un ,  Jenn ie  ( Black P ink),  Yoona (Gi r l s 
Generat ion),  Pa rk M in-young ,  L iu  sh i  sh i ,  Lee A i

PARIS 



PEGGY H A RTA NTO
@pegg yhar tanto
Aesthet ic
Embody ing a  d ist i nc t ive  woman ,  Peg g y Har t anto uses  geomet r ic 
pat terns  to  create  modern even ing wear  and sepa rates  t hat 
accent uate  cu r ves  w it hout  be ing revea l i ng.  W h imsica l  yet  s imple , 
t hese  d resses  a re  pret t y,  st r uct u red ,  su r rea l

She says. . .
“ Our  s t y l e  i s  m in imal i s t ,  so  i t  a l l  c omes  down to  a  we l l - f i t t ing  pa t t e r n . 
Out f i t s  w i th  a  good  f i t  w i l l  g i v e  th e  wea r e r  c om for t  [. . . and ]  c on f id enc e ”

Bio
• 	 Peg g y st ud ied at  R af f les  Col lege  of  Des ign & Commerce i n 

Sydney and worked at  Col le t te  Dinn igan before  mov ing back to 
Su rabaya  to  est abl i sh  her  eponymous l i ne  i n  2012

• 	 T hree s i sters  a re  beh ind t he l i ne :  Peg g y,  Pet t y  and Lyd ia
• 	 Peg g y was  named one of  Forbes  Asia  ‘30 under  30 ’  i n  2016
• 	 Wool mark Pr i ze  Asia  nom inee 2017

Must K now
T he d i rec t iona l  cuts  make t hese  d resses  st and out

Stock ists
A ra ,  Ga ler ies  Lafayet te  Jaka r t a ,  S*uce ,  Bout ique 51,  Tempel , 
Jawah i r ,  Per  Le i ,  Labe l  Queen ,  Ganash ,  Va l ley  L .A .

Press High l ights
Business  of  Fash ion ,  K a ltblut ,  Glamour

Worn By
Eva Longor ia ,  Dem i Lovato,  Susan Kelech i  Watson ,  Jeann ie  Ma i

Internat iona l  Fash ion Weeks
Show ing at  Jaka r t a  Fash ion Week 27t h October  2018

PARIS 



R EBECCA BJÖR NSDOT TER
@rebeccabjornsdot ter
Aesthet ic
T he eponymous l i ne  t akes  an i nterest  i n  Nord ic  h istor y,  i nspi red by 
des igner  Rebecca’s  pass ion for  V ik ing and Sam i  a r t .  Us ing exqu is ite 
It a l i an craf t smansh ip,  e legant  shapes  a re  rea l i sed i n  colou r  pa let tes 
i nspi red by t he Swed ish coast  and decorated w it h pewter  jewel ler y, 
and det achable  leat her  det a i l s

She says. . .
“ I  want  t o  make  women  f e e l  b rav e ,  b eaut i fu l  and  s t r ong  a s  a  b ea r  in  my 
sho es .”

Bio
• 	 Des igner  Rebecca  was  born and bred i n  Stock hol m
•	 Rebecca  t ra i ned at  Cordwa iners  at  London Col lege  of  Fash ion
• 	 Launched her  debut  col lec t ion at  London Fash ion Week 

Aut umn/Winter  2016 i n  Febr ua r y  2016 

Must K now
Björnsdot ter  t rans l ates  as  ‘ Bea r ’s  daughter ’,  g iv i ng t he brand it s 
core  va lues  of  st reng t h and beaut y

Stock ists
Har vey Nichols ,  Pr i ntemps Haussmann

Press High l ights
EL LE Sweden & Canada ,  Da i ly  Ma i l ,  Damernas  Vär ld

Worn By
Lady Gaga ,  Icona Pop,  Ash ley  Madek we,  Ca rol i ne  Vree l and , 
Joseph ine Sk r iver ,  Mar t i na  Bonn ier ,  Jann i  Delér

PARIS 

http://www.instagram.com/rebeccabjornsdotter


ROBERTA EINER
@rober taeiner
Aesthet ic
Exper imenta l ,  luxu r y  womenswear  w it h t rad it iona l  cout u re 
techn iques ,  expect  tex t u re  pl ay.  Pl ay fu l  embel l i shments , 
hand-embroider y  and Swarovsk i  c r yst a l s  decorate  spec ia l ly 
sou rced fabr ics  to  create  a  more- is -more fem in ine aest het ic

She says. . .
“ It ’s  a lways  about  mak ing  someth ing  tha t  w i l l  b r ing  out  th e  b e s t  in 
th e  woman who  wea r s  i t .”

Bio
• 	 Ha i l i ng  f rom Eston ia ,  Rober t a  g raduated f rom Un ivers it y 

of  West m inster ,  l aunch ing her  eponymous l i ne  i n  2015
• 	 Mar y K at rant zou ,  McQueen and Ba l ma in on her  CV
•	 Won t he debut  Saks  Emerg ing Des igner  scheme i n  2016  

Must K now
T he s ignat u re  overs i zed bomber  jackets  a re  custom isable

Stock ists
Saks  Fi f t h  Avenue ,  I .T. ,  Fou rm,  R aest hete ,  Sh ine ,  B’2nd , 
Unmatched ,  Hanst y le ,  HK Joy,  Fuj i an l i j i nq ingchua ,  Blank , 
Tom Greyhound

Press High l ights
W W D, A mer ican Vog ue ,  EL LE ,  ES ,  Teen Vog ue ,  Vog ue 
Germany,  S leek ,  Hunger ,  i -D,  Fema le  S ingapore ,  Supernat ion

Worn By
Dua L ipa ,  R it a  Ora ,  L i ly  A l len ,  Sof i a  Sanchez de Betak , 
Chelsea  Leyl and ,  Jess ie  A ndrews

PARIS 
LONDON 

SHOW ROOMS

http://www.instagram.com/robertaeiner


ROSSEA
@rossea _of f ic ia l
Aesthet ic
ROSSE A combine t imeless  des igns  w it h pops of  colou r  and 
cont rast i ng mater i a l s  to  create  an e legant ,  go -any where  bag. 
Draw ing on modern det a i l s  and c l ass ic  shapes ,  prem ium fabr ics 
a re  hand craf ted by exper t  a r t i san hands i n  ROSSE A’s  fam i ly 
manufact u r i ng fac i l i t y  to  make each bag to  t he h ighest  st anda rds 
T he spec ia lt y  i n  handcraf t i ng and nat u ra l  mater i a l s  makes  each 
ROSSE A bag un ique and presents  t he  v is ion of  t wo d reamers

Bio
• 	 Ha i l i ng  f rom Ist anbu l ,  n iece  and aunt  Den iz  K armona 

Benbiçaço and Roz it a  K and iyot i  a re  beh ind t h is  Tu rk ish 
handbag l i ne 

• 	 T he brand l aunched i n  May 2015
• 	 T he i r  s i gnat u re  l i ne  wh ich i s  apply i ng handmade s igns  on t he 

leat her  bags  w it h us ing genu ine leat her  i s  a  wor ld  k nown des ign 
cha rac ter  and des i red det a i l  of  t he i r  products

Must K now
ROSSE A bags  a re  made of  prem ium leat her ,  suede and ca l f  ha i r

Stock ists
Vak korama ,  H ippist ,  G&B Negoz io,  Sm i le  Bout ique ,  Number  Nine , 
By Eve Fash ion ,  Mu lt u  M ik rop,  Mug uet  de  Ma i ,  H ipicon

PARIS 



TOTON
@totonthelabel
Aesthet ic
TOTON’s womenswear  explores  t he  nat ion’s  nat u ra l 
beaut y  and d iverse  cu lt u re  w it h modern re - i nter pret at ions , 
ce lebrat i ng her it age  wh i le  deconst r uct i ng t rad it ions

They say
“ The  t e chn iques  and  t ex tur e s  showca sed  b y  TOTON made  us  l o ok a t 
wool  in  a  new way”  -  Chr istopher  R aebu rn

Bio
• 	 Pa r t  of  Camera  Naz iona le  de l l a  Moda It a l i ana  and Vog ue 

It a l i a’s  Spot l i ght  on :  2015’s  Fash ion Des igners
• 	 Internat iona l  Wool mark Pr i ze  2016/17 f i na l i st s
• 	 F W18 pieces  feat u red i n  a  Hong Kong C it y  Contempora r y 

Dance Company per formance for  T he Mer ino Landscape

Must K now
A un ique voice  re -context ua l i s i ng Indones ian her it age

Stock ists
A R A, Masa r i  Shop,  Lane Crawford ,  Le Charme de Fi f i  e t 
Fi fa  Tokyo,  Blank Bout ique ,  A l  Ostou ra

Press High l ights
El le  Indones ia ,  Har per ’s  Bazaa r  Indones ia ,  L’Off ic ie l 
Indones ia ,  W W D, Vog ue Japan ,  Nylon Japan ,  So En ,  V

Worn By
Dian Sast rowardoyo,  Maudy Ay unda ,  R a isa ,  A nd ien A isyah

Internat iona l  Fash ion Weeks
Show ing at  Jaka r t a  Fash ion Week 27t h October  2018

PARIS



W EN PA N 
@wenpan _
Aesthet ic
Find ing t he beaut y  i n  brokenness ,  Wen Pan juxt aposes 
wools  and de l icate  l ace ,  f low ing l i nes  and asymmet r ica l 
cuts  i n  dust y  tones  to  ce lebrate  imper fec t ion ,  ca re lessness 
and st reng t h i n  sof t ness ,  a l l  w it h  a  90 ’s  g r unge t w inge . 
T he brand expands t he content  of  ‘ Poet ic  Res ist ance’  t hat 
ex ist s  i n  her  v is ion of  Ch inese  aest het ics ,  evok ing cha rac ters 
t hat  a re  bot h fem in ine and rough .  T he resu lt i ng pieces  a re 
per fec t  for  l ayer i ng as  an a rmour for  modern t imes

Bio
• 	 Wen Pan g raduated f rom t he Cent ra l  Sa int  Mar t i ns  i n 

2015
• 	 Before  l aunch ing her  namesake l abe l  i n  2017,  Wen worked 

at  renowned fash ion houses  i nc lud ing Chr istopher  K ane , 
A lexander  McQueen and UM A WA NG. 

• 	 T he brand has  shown on t he cat wa l k  at  Shangha i  Fash ion 
Week

Must K now
No need to i ron you r  Wen Pan pieces ,  as  t hey a l l  have a 
washed and used ef fec t 

Stock ists
AsA-AvA,  Conspi racy,  Y MOY NOT, Judy & Dav id ,  Chu Sh i

Press High l ights
Ji ng Da i ly,  NAST Y, Croco,  Text i le  V iew,  WGSN, Ecoch ic 
Des ign Award magaz ine ,  Green St itched ,  Met ropop

PARIS 



ZA RV ICH
@zar v ich.uy
Aesthet ic
A ca refu l  blend of  text u res  over  soph ist icated s i l houet tes 
create  Zar v ich’s  e levated st y le .  Be l ie iv i ng s leek ,  t ime-honoured 
craf t smansh ip i s  t he  u lt imate  luxu r y,  t hese  f low ing cockta i l 
d resses ,  70 ’s  st y le  colou r -blocked jackets  and t a i lor i ng make for  a 
modern st atement  i n  t he best  mater i a l s  t he  brand’s  home count r y 
of  Ur ug uay has  to  of fer :  wool  and leat her

They say. . .
 “  Cont ra s t ing  c o l o r s  in  your  out f i t  i s  c o o l ,  but  when  you  s ta r t  mess ing 
w i th  t ex tur e s ,  tha t ’s  when  you  know you’v e  t r u l y  made  i t  n ex t  l e v e l”  - 
R EFI N ERY 29

Bio
• 	 Brand founded i n  2017 by des igner  duo Va lent i na  and Viv ian
• 	 Presentat ion at  Fash ion C lash Fest iva l ,  Ju ly  2017

Must K now
Manufact u r i ng t akes  pl ace  ent i re ly  i n  Ur ug uay and a l l  products 
go t h rough at  least  f ive  pa i r  of  a r t i sans  hands i n  t he  product ion 
process  to  ensu re  t he h ighest  qua l it y

Stock ists
Panorama A rgent i na

Press High l ights
Vog ue ,  E l le ,  Ga ler i a  U Y,  Fash ion C lash Nt h ,  Dress  U Y,  Caras  U Y

PARIS 
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